EXECUTIVE SUMMARY 
PROJECTED SPENDING - TOTAL YEAR, 1993 


TOTAL INDUSTRY 

The industry forecast, after three month's of reported spending, is $476.0MM. Compared to 1992, 
spending will to be down $27.4MM, or 5.4%, We have factored in projected advertising 
expenditures of $11.4MM for Basic. (This number was determined from analyses comparing 
reported to actual expenditures over several years.) industry reaction to the Basic campaign may 
drive up the price value category, and industry spending overall, as the year progresses. 

The full margin forecast is $413.1 MM, down $25.5MM, or 5.8% versus 1992. We are projecting 
significant declines for Philip Morris, American Tobacco and Liggett due to cutbacks in spending for 
Merit (-$39.6MM), B&H (-S15.2MM), Carlton (-$11 .OMM) and Eve ($-6.0MM). RJ Reynolds, Brown & 
Williamson and Loriliard are projected to increase their full margin spending as they boost their 
spending behind Camel (+$11.3MM), Now (+$4.4MM), Kool (+$14.0MM) and Newport (+$5.0MM). 
Another full margin brand that bears watching is Winston. First quarter spending has been low, but 
RJR is currently running its “Winston Weekend" promotion in national publications and there are 
rumors that they will be placing an “outsell" of 16-24 pages in November magazines. In addition, 
Reynolds recently announced several Winston Select line extensions which could also affect 
advertising spending levels. 

The price value forecast is $62.9MM, down $1.9MM or 2.9% from 1992. PM's Basic campaign has 
kept this category's spending at last year's level. Spending against most price value brands is 
down. Only Brown & Williamson and Liggett are expected to be up as B&W supports its Viceroy re- 
introduction and Liggett prepares to launch Eagle, a deep discount brand which will compete 
against Basic. 

The forecast for print expenditures is $256,1 MM, down $27.1 MM, or 9.5%, from last year. OOH 
remains steady at $219.9, down only $0.4MM. 

COMPANY 

Philip Morris - The PM forecast is $195.8MM, down $45.3MM or 18.8% versus 1992. This is due to 
substantial spending cuts for our premium brands, Merit (-$39.6MM) and Benson & Hedges 
(-S15.2MM). We are projecting expenditures of $11.4MM for Basic in the fourth quarter. 

RJ Reynolds - The forecast is $95.8MM, an increase of $1 OMM or 11.7% over 1992. This spending 
increase will go towards RJR's full margin brands. We are projecting increases for Camel, up 
$11.3MM to $40.OMM (Special Lights introduction) and for Now, up $4.4MM to $5.0MM (nostalgia 
ad campaign). In addition, we are forecasting a slight Increase for Winston, up $3.1 MM to $30.4MM, 
although we will be monitoring this brand carefully. 

In the price value category, we are projecting spending decreases for Doral, down $6.0MM to 
$2.8MM, and for Sterling, down $2.9MM to $2.6MM. 

American - The forecast is $20.OMM, down S28.9MM or 59.1% versus 1992. Spending for all 
brands except Misty has dropped dramatically. We are projecting a spending decrease of $11.1 MM 
for Carlton ($7.IMM); there has been no advertising to date for either Bull Durham or Montclair; and 
Misty appears to be holding at last year's level. 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 
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B&W - The B&W forecast Is $60.1 MM, up $35.0MM or $139.4% versus 1992. Kool spending is 
expected to increase $14,QMMto $17.6MM. In the price vaiue category, B&W has invested $7.0MM 
year-to-date behind Viceroy and it continues to support Capri and Savannah. 

LoriHard - The forecast is $84.3MM, up $7.3MM or 9.5% from iast year. The bulk of this increase is 
expected to be in the full margin category, with slightly higher spending for Kent, Newport and True. 
In the price value area, spending for Style is expected to be down, but LoriHard has created a new 
ad campaign for Old Gold which began running in male magazines iast month. 

I innett R Mvers - The forecast is $20.0MM, down $5.5MM or 21.6%. It is projected that spending for 
Eve will decline $6.0MM to $5.8MM and spending for Chesterfield appears to have tapered off. 

L&M has introduced Eagle, a deep discount brand, but no advertising has been reported so far. 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 
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COMPETITIVE INDUSTRY ADVERTISING EXPENDITURES 
PROJECTED 1993 VS. 1992 
($ MILLIONS) 




$ 

EST. 1993 

% 

sov 

$ 

1992 

% 

sov 

% 

CHANGE 

Itotal industry 


476.0 

100 

503.4 

100 

-5.4% 

PHILIP MORRIS 


195.8 

41 

241.1 

48 

-18.8% 

R J. REYNOLDS 


95.8 

20 

85.8 

17 

11.7% 

AMERICAN 


20.0 

4 

48.9 

1 0 

-59.1% 

BROWN & WILLIAMSON 

60.1 

1 3 

25.1 

5 

139.4% 

LOR1LLARD 


84.3 

1 8 

77.0 

1 5 

9.5% 

LIGGETT & MYERS 


20.0 

4 

25.5 

5 

-21.6% 


8660lV8fr02 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




REPORTED SPENDING BY COMPANY 

* ($ MILLIONS) 
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Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 









REPORTED SPENDING BY COMPANY 
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Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 





REPORTED INDUSTRY SPENDING 

PRINT VS. OUTDOOR 
($ MILLIONS) 
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Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




REPORTED INDUSTRY SPENDING 

FULL MARGIN VS. PRICE VALUE 
($ MILLIONS) 
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Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




COMPETITIVE EXPENDITURES 
JANUARY - MARCH, 1993 
($OCD) 


COMPANY 

MAGAZINES 

MAG 

SOV 

NEWSPAPERS 

NEWS 

SOV 

INSERTS 

INS 

SOV 

supplements 

SUPP 

SOV 

OUTDOOR 

OUT 

SOV 

TOTAL 

COMPANY 

SOV 

PM 

$14,558.5 

31 

$2,980.7 

89 

$2,306.9 

71 

$0.0 

0 

$17,892.4 

44 

$37,738.5 


R JR 

11,555.0 

25 

242.0 

7 

290.3 

9 

335.0 

7 

6,553.0 

16 

18,975.3 

BH 

AMER 

3,311.1 

Hi 

58.3 

2 

174.0 

5 

219.2 

5 

537.0 

-k 

4,299.7 

4 

B&W 


15 

IBHHE! 



0 

1,352.4 

29 

6,741.0 

17 

15,236.3 

15 

LOR 


19 

39.2 

mm 

mm 

0 

2,085.1 

44 

8,562.9 

21 

19,439.2 

20 

L&M 

1,695.9 

4 

26.4 

i 

iHB 

14 

74S.2 

16 

IMKf 


2,940.1 

3 

TOTAL 

$47,015.4 

100 

$3,346.6 

100 

$3,238.2 

100 

$4,736.9 

100 


1 100 

1 $98,629.1 

100 


SOURCES. LEO BURNETT - OUTDOOR. SUNDAY METRO, INDEPENDENT SUPPLEMENTS 

LTS - MAGAZINES, DAILY NEWSPAPERS ("A" PAPERS), SYNDICATED SUPPLEMENTS 
USSPI - SUBURBAN PRESS NEWSPAPERS 
FSI REPORTS - FREE STANDING INSERTS 


£00X1^81702 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 








































































COMPETITIVE INDUSTRY ADVERTISING EXPENDITURES 
JAN.-MAR., 1993 VS. JAN.-MAR., 1992 
($ MILLIONS) 



$ 

JAN.-MAR. ’93 

% 

sov 

$ 

JAN.-MAR- ’92 

% 

SOV 

TOTAL 
% CHANGE 
SPENDING 

TOTAL INDUSTRY 

$98.6 

100 

$107.2 

100 

-8.0 

PHILIP MORRIS 

37.7 

38 

44.0 

41 

-14.3 

R.J. REYNOLDS 

19.0 

19 

27.4 

26 

-30.7 

AMERICAN 

4.3 

4 

10.9 

10 

-60.5 

BROWN & WILLIAMSON 

15.2 

15 

5.4 

5 

184.0 

P. LORILLARD 

19,4 

20 

13.8 

13 

40,5 

LIGGETT & MYERS 

$2.9 

3 

$5.7 

5 

-48.5 


K)GI IPQpOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 



TOP SPENDING BRANDS 
RANKED BY TOTAL SPENDING -1993 
JAN.-MAR., 1993 VS. JAN.-MAR., 1992 
($ THOUSANDS) 

1993 1992 



$ 

PRINT 

SQV 

$ 

QQH 

$ 

SOV TOTAL 

SQV 

$ 

PRINT 

SQV 

$ 

QQH 

SQV 

$ 

TOTAL 

SQV 

TOTAL 

% CHANGE 
SPENDING 

MARLBORO 

$11,000.5 

19 

$13,083.9 

32 $24,084.5 

24 

$9,301.7 

17 

$13,632.8 

26 $22,934.5 

21 

5.0 

NEWPORT 

5,453.9 

9 

7,100.0 

18 12,553.9 

13 

2,286.6 

4 

7,169.8 

14 

9,456.4 

9 

32.8 

V SLIMS 

5,936.2 

10 

4,079.8 

10 10,016.0 

10 

2,966.3 

5 

2,247.4 

4 

5,213.7 

5 

92.1 

CAMEL 

3,557.4 

6 

5,512.2 

14 9,069.6 

9 

346.8 

1 

7,468.3 

14 

7,815.1 

7 

16.1 

KOOL 

2,676.1 

5 

4,103.6 

10 6,779.7 

7 

441.3 

1 

987.4 

2 

1,428.7 

1 

374.5 

WINSTON 

6,003.9 

10 

395.2 

1 6,399.1 

6 

1,559.2 

3 

229.2 

0 

1,788.3 

2 

257.8 

KENT 

3,966.8 

7 

612.8 

2 4,579.6 

5 

513.9 

1 

900.1 

2 

1,414.0 

1 

223.9 

VICEROY 

2,899.6 

5 

1,115.7 

3 4,015.2 

4 

36.5 

0 

36.1 

0 

72.6 

0 

5,431.8 

MISTY SLIMS 

3,141.1 

5 

78.0 

0 3,219.1 

3 

1,684.3 

3 

367.6 

1 

2,051-9 

2 

56.9 

CAPRI 

2,551.8 

4 

529.0 

1 3,080.8 

3 

2,365.7 

4 

689.3 

1 

3,055.1 

3 

0.8 

B&H 

1,691.9 

3 

708.4 

2 2,400.3 

2 

39.0 

0 

0.0 

0 

39.0 

0 

6,054.5 

CHESTERFIELD 

2,248.4 

4 

0.0 

0 2,248.4 

2 

0.0 

0 

0.0 

0 

0.0 

0 


TRUE 

$1,360.6 

2 

$308.2 

1 $1,668.8 

2 

$39.0 

0 

_$0.0 

0 

$39.0 

0 

4,178.9 


S00llp 9pQs 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 



ALL BRANDS - SPENDING BY MEDIUM 
JANUARY • MARCH, 1993 
$ THOUSANDS 



MAGS 

DOE 

ESls 

SEE 

PRINT 

SOV 

OUT 

SOV 

TOTAL 

SOV 

MARLBORO 

$7,935.6 

$2,716.9 

$340.0 

$0.0 

$11,000.5 

19 

$13,083.9 

32 

$24,084.5 

24 

NEWPORT 

5,453.9 

0.0 

0.0 

0.0 

5,453.9 

9 

7,100.0 

1 8 

12,553.9 

13 

V SLIMS 

4,947.9 

263.8 

724.5 

0.0 

5,936.2 

1 0 

4,079.8 

1 0 

10,016.0 

1 0 

CAMEL 

3,557.4 

0.0 

0.0 

0.0 

3,557.4 

6 

5,512.2 

1 4 

9,069.6 

9 

KOOL 

2,676.1 

0.0 

0.0 

0.0 

2,676.1 

5 

4,103.6 

10 

6,779.7 

7 

WINSTON 

5,734.9 

242.0 

27.0 

0.0 

6,003.9 

10 

395.2 

1 

6,399.1 

6 

KENT 

2,984.0 

21.6 

0.0 

961.2 

3,966.8 

7 

612.8 

2 

4,579.6 

5 

VICEROY 

1,784.2 

0.0 

0.0 

1,115.4 

2,899.6 

5 

1,115.7 

3 

4,015.2 

4 

MIST Y SLIMS 

2,967.1 

0.0 

174.0 

0.0 

3,141.1 

5 

78.0 

0 

3,219.1 

3 

CAPRI 

2,551.8 

0.0 

0.0 

0.0 

2,551.8 

4 

529.0 

1 

3,080-8 

3 

B&H 

1,675.0 

0.0 

1 8.9 

0.0 

1,691.9 

3 

708.4 

2 

2,400.3 

2 

CHESTERFIELD 

1,503.2 

0.0 

0.0 

745.2 

2,248.4 

4 

0.0 

0 

2,248.4 

2 

TRUE 

236.7 

0.0 

0.0 

1,123.9 

1,360.6 

2 

308.2 

1 

1,668.8 

2 

SALEM 

988.3 

0.0 

168.0 

0.0 

1,156.3 

2 

245.2 

1 

1,401.5 

1 

SAVANNAH 

67.3 

0.0 

0.0 

237.0 

304.3 

1 

992.7 

2 

1,297.0 

1 

NOW 

1,198.8 

0.0 

30.0 

0.0 

1,228.8 

2 

0.0 

0 

1,228.8 

1 

STERLING 

75.6 

0.0 

0.0 

335.0 

410.6 

1 

400.4 

1 

811.0 

1 

CAMBRIDGE 

0.0 

0.0 

610.0 

0.0 

610.0 

1 

0.0 

0 

610.0 

1 

CROWNS 

0.0 

58.3 

0.0 

219.2 

277.5 

0 

235.5 

1 

513.0 

1 

LARK 

0.0 

26.4 

464.0 

0.0 

490.4 

1 

0.0 

0 

490.4 

0 

HARLEY-DAVIDSON 

26.1 

9.6 

0.0 

0.0 

35.7 

0 

411.8 

1 

447.5 

0 

MERH 

0.0 

0.0 

331.5 

0.0 

331.5 

1 

0.0 

0 

331.5 

0 

RIVERA 

94.1 

0.0 

0.0 

0.0 

94.1 

0 

213.0 

1 

307.1 

0 

ALPINE 

0.0 

0.0 

276.0 

0.0 

276.0 

0 

0.0 

0 

276.0 

0 

CARLTON 

250.0 

0.0 

0.0 

0.0 

250.0 

0 

0.0 

0 

250.0 

0 

EVE 

192.7 

0.0 

3.0 

0.0 

195.7 

0 

5.7 

0 

201.3 

0 

STYLE 

51.3 

0.0 

0.0 

0.0 

51.3 

0 

130.2 

0 

181.4 

0 

VANTAGE 

0.0 

0.0 

65.3 

0.0 

65.3 

0 

0.0 

0 

65.3 

0 

RICHLAND 

38.1 

0.0 

0.0 

0.0 

38.1 

0 

0.0 

0 

38.1 

0 

B&W GENERIC 

12.7 

0.0 

0.0 

0.0 

12.7 

0 

0.0 

0 

12.7 

0 

RALEIGH EXTRA 

12.7 

0.0 

0.0 

0.0 

12.7 

0 

0.0 

0 

12.7 

0 

MONTCLAIR 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.5 

0 

10.5 

0 

BUCKS 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.3 

0 

10.3 

0 

P.M.CORP.TOUH 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.0 

0 

10.0 

0 

OLD GOLD 

0.0 

8.0 

0.0 

0.0 

8.0 

0 

0.0 

0 

8.0 

0 


goont'gt'oz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 


ALL BRANDS - SPENDING BY MEDIUM 
JANUARY - MARCH, 1993 
$THOUSANDS 



MAGS 

BQE 

EStS 

SlffP 

EBNI SQV 

OUT 

3 Q ¥ 

TOTAL 

soy 

AMERICAN 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

B&W FAMILY 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

BARCLAY 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

o.o 

0 

BELAIR 

0.0 

0.0 

0.0 

0.0 

0-0 0 

0.0 

0 

0.0 

0 

BRISTOL 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

BULL DURHAM 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

CARTIER VENDOME 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

CHELSEA 

0.0 

0.0 

0-0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

COMMANDER 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

DAKOTA 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

DORAL 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

HERITAGE 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

HORIZON 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

L&M 30'S 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

L&M GEN. PVT LBL 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

o.a 

0 

LUCKY STRIKE 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

MAGNA 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

MALIBU 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

MORE 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

NEXT 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

P.M. DIRECT MARKETING 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

PALL MALL 

0.0 

0.0 

0.0 

0,0 

0.0 0 

0.0 

0 

0.0 

0 

PARLIAMENT 

0.0 

0.0 

0.0 

0-0 

0.0 0 

0-0 

0 

0.0 

0 

PYRAMID 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

RALEIGH 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

REAL 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

RITZ 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

SATIN 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

SMOKER'S SURVEY 

0.0 

0-0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

SPRNG 

o.o 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

TAREYTON 

0.0 

0.0 

0.0 

0.0 

0.0 0 

0.0 

0 

0.0 

0 

TOTAL 

$47,015.4 

$3,346.6 

$3,238.2 

$4,736.9 

$58,337.0 100 

$40,292.0 

100 

$98,629.1 

100 

TOT IND 

$47,015.4 

$3,346.6 

$3,238.2 

$4,736.9 

$58,337.0 100 

$40,292.0 

100 

$98,629.1 

100 
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Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 





MANUFACTURER - SPENDING BY MEDIUM 
JANUARY-MARCH, 1993 
$ THOUSANDS 


PHILIP MORRIS 

ALPINE 

B&H 

BRISTOL 

BUCKS 

CAMBRIDGE 

CARTIER VENDOME 

COMMANDER 

MARLBORO 

MERIT 

NEXT 

P.M. CORP. TOUR 
P.M. DIRECTMARKETING 
PARLIAMENT 
SMOKER'S SURVEY 
V SUMS 
SUBTOTAL 

RJR 

CAMEL 

CHELSEA 

DAKOTA 

DORAL 

HORIZON 

MAGNA 

MORE 

NOW 

REAL 

RITZ 

SALEM 

STERLNG 

VANTAGE 

WINSTON 

SUBTOTAL 

a m 

□&W FAMILY 
B&W GENERIC 
BARCLAY 
BELA1R 
CAPRI 
KOOL 
RALEIGH 
RALEIGH EXTRA 
RICHLAND 
SAVANNAH 
VICEROY 
SUBTOTAL 


MAGS 

BOB 

FSIs 

SUPP 

POINT 

SQM 

OUT 

3 QV 

IQIAL 

$ 0.0 

$ 0.0 

$ 276.0 

$ 0.0 

$ 276.0 

0 

$ 0.0 

o 

$ 276.0 

1 , 675.0 

0.0 

16.9 

0.0 

1 , 691.9 

3 

708.4 

2 

2 , 400.3 

0.0 

0.0 

0.0 

0.0 

O .0 

0 

0.0 

0 

0.0 

00 

0.0 

0.0 

0.0 

0.0 

0 

10.3 

0 

10.3 

0.0 

0.0 

610.0 

0.0 

610.0 

1 

0.0 

o 

610.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

7 , 935.6 

2 , 716.9 

348.0 

0.0 

11 , 000.5 

19 

13 , 083.9 

32 

24 , 084.5 

0.0 

0.0 

331.5 

0.0 

331.5 

1 

0.0 

0 

331.5 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.0 

0 

10.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0,0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

4 , 947.9 

263.0 

724 .S 

0.0 

5 , 936.2 

10 

4 , 079.8 

10 

10 , 016.0 

$ 14 , 558.5 

$ 2 , 980.7 

$ 2 , 306.9 

$ 0.0 

$ 19 , 846.2 

34 

$ 17 , 892.4 

44 

$ 37 , 738.5 

$ 3 , 557.4 

$ 0.0 

$ 0.0 

$ 0.0 

$ 3 , 557.4 

6 

$ 5 , 512.2 

14 

$ 9 , 069.6 

0.0 

0.0 

0.0 

0.0 

0.0 

□ 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0-0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

1 , 198.8 

0.0 

30.0 

0.0 

1 , 228.6 

2 

0.0 

0 

1 , 228.8 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

988.3 

0.0 

168 O 

0.0 

1 , 156.3 

2 

245.2 

1 

1 , 401.5 

75.6 

0.0 

0.0 

335.0 

410.6 

1 

400.4 

1 

811.0 

0.0 

0.0 

65.3 

0.0 

65.3 

0 

0.0 

0 

65.3 

5 , 734.9 

242.0 

27.0 

0.0 

6 , 003.9 

10 

395.2 

1 

6 , 399.1 

$ 11 , 555.0 

$ 242.0 

$ 290.3 

$ 335.0 

$ 12 , 422.3 

21 

$ 6 , 553.0 

1 G 

$ 18 , 975.3 

$ 0.0 

$ 0.0 

$ 0.0 

$ 0.0 

$0.0 

0 

$ 0.0 

0 

$ 0.0 

12.7 

0.0 

0.0 

0.0 

12.7 

0 

0.0 

0 

12.7 

0.0 

0.0 

0-0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0-0 

0.0 

0 

0.0 

0 

0.0 

2 , 551.8 

0.0 

0.0 

0.0 

2 , 551.8 

4 

529.0 

1 

3 , 080.8 

2 , 670.1 

0.0 

0.0 

0.0 

2 , 676.1 

5 

4 , 103.6 

10 

6 , 779.7 

0.0 

0.0 

0-0 

0.0 

0.0 

0 

0.0 

0 

0.0 

12.7 

0.0 

0.0 

0.0 

12.7 

0 

0.0 

0 

12.7 

38.1 

0.0 

0.0 

0.0 

38.1 

0 

0-0 

0 

38.1 

67.3 

0.0 

0.0 

237.0 

304.3 

1 

992.7 

2 

1 , 297.0 

1 , 784,2 

0.0 

0.0 

1 , 115.4 

2 , 899.6 

5 

1 , 115.7 

3 

4 , 015.2 

$ 7 , 142.9 

$ 0.0 

$ 0.0 

$ 1 , 352.4 

$ 8 , 495.2 

15 

$ 6 , 741.0 

17 

$ 15 , 236.3 


800Ui78fr02 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 
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LQWLLAflB 

HARLEY-DAVIDSON 

HERITAGE 

KENT 

NEWPORT 

OLD GOLD 

SATIN 

SPRING 

STYLE 

TRUE 

SUBTOTAL 

AM ERICAN 
AMERICAN 
BULL DURHAM 
CARLTON 
CROWNS 
LUCKY STRIKE 
MALIBU 
MISTY SUMS 
MONTCLAIR 
PALL MALL 
RIVER IA 
TAREYTON 
SUBTOTAL 

L&M 

CHESTERFIELD 

EVE 

LARK 

LAM 30’S 

L&M GEN. PVT LBL 
PYRAMID 
SUBTOTAL 

TOTAL 

TOT IND 


MANUFACTURER - SPENDING BY MEDIUM 
JANUARY - MARCH, 1993 


MAGS 

HOP 

FSIs 

$ THOUSANDS 

SUFP 

PRINT 

SQV 

OUT 

SQV 

TOTAL 

SQV 

$26.1 

$9.6 

$0.0 

$0.0 

$35.7 

0 

$411.8 

1 

$447.5 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

2,984.0 

21.6 

0.0 

961.2 

3,966.8 

7 

612.8 

2 

4,579.6 

5 

5,453.9 

0.0 

0.0 

0.0 

5,453.9 

9 

7,100.0 

18 

12,553.9 

13 

0.0 

8.0 

0.0 

0.0 

8.0 

0 

0.0 

0 

8.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

51.3 

0.0 

0.0 

0.0 

51.3 

0 

130.2 

0 

181.4 

0 

236.7 

0.0 

0.0 

1,123.9 

1,360,6 

2 

308.2 

1 

1.668.8 

2 

$B,752.0 

$39.2 

$0.0 

$2,085.1 

$10,876.3 

19 

$8,562.9 

21 

$19,439.2 

20 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

250.0 

0.0 

0.0 

0.0 

250.0 

0 

0.0 

0 

250.0 

0 

0.0 

5B.3 

0.0 

219.2 

277.5 

0 

235.5 

1 

51 3.0 

1 

0.0 

0.0 

0.0 

0.0 

0.0 

o 

0.0 

0 

0.0 

0 

0.0 

0-0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

2,967.1 

0.0 

174.0 

0.0 

3,141.1 

5 

78.0 

0 

3,219.1 

3 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.5 

0 

10.5 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

O 

0.0 

0 

0.0 

0 

94.1 

0.0 

0.0 

0.0 

94.1 

0 

213.0 

1 

307.1 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

$3,311.1 

$58.3 

$174.0 

$219.2 

$3,762.6 

6 

$537.0 

1 

$4,299.7 

4 

$1,503.2 

$0.0 

$0.0 

$745.2 

$2,248.4 

4 

$0.0 

0 

$2,248.4 

2 

192.7 

0.0 

3.0 

0.0 

195.7 

0 

5.7 

0 

201.3 

0 

0.0 

26.4 

464.0 

O.fl 

490.4 

1 

0.0 

0 

490.4 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0-0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0,0 

0.0 

0 

0.0 

0 

0.0 

0 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

$1,695.9 

$26.4 

$467.0 

$745.2 

$2,934.4 

5 

$5.7 

0 

$2,940.1 

3 

$47,015.4 

$3,346.6 

$3,238.2 

$4,736.9 

$58,337.0 

100 

$40,292.0 

100 

$98,629.1 

100 

$47,015.4 

$3,346.6 

$3,238.2 

$4,736.9 

$58,337.0 

100 

$40,292.0 

100 

$98,629.1 

100 


iOOUWOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




PRICE VALUE - SPENDING BY MEDIUM 
JANUARY - MARCH, 1993 
$ THOUSANDS 


PtJu ip unnntc 

MAGS 

HE 

mis 

5UPP 

EBMC 

PYJaPY 

OUT 

PVSQV 

TOTAL 

PVSOV 

ALPINE 

$0.0 

$0.0 

$276.0 

$0.0 

$276.0 

3 

$0.0 

0 

$276.0 

2 

BRISTOL 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

BUCKS 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.3 

0 

10.3 

0 

CAMBRIDGE 

0.0 

0.0 

610.0 

0.0 

610.0 

7 

0.0 

0 

610.0 

5 

COMMANDER 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

SUBTOTAL 

$0.0 

$0.0 

$886.0 

$0.0 

$886.0 

1 1 

$10.3 

0 

$896.3 

8 

BB 

DORAL 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

MAGNA 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

STERLING 

75.6 

0.0 

0-0 

335.0 

410.6 

5 

400.4 

11 

811.0 

7 

SUBTOTAL 

$75.6 

$0.0 

$0.0 

$335.0 

$410.6 

5 

$400.4 

11 

$811.0 

7 

B&W 

B&W GENERIC 

$12.7 

$0.0 

$0.0 

$0.0 

$12.7 

0 

$0.0 

0 

$1 2.7 

0 

BELAIR 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

RALEIGH EXTRA 

12.7 

0.0 

0.0 

0.0 

12.7 

0 

0.0 

0 

12.7 

0 

RICHLAND 

38.1 

0.0 

0.0 

0.0 

38.1 

0 

0.0 

0 

38.1 

0 

SAVANNAH 

67.3 

0.0 

0.0 

237.0 

304.3 

4 

992.7 

28 

1,297,0 

11 

VICEROY 

1,784.2 

0.0 

0.0 

1,115.4 

2,899.6 

35 

1,115.7 

31 

4,015.2 

34 

SUBTOTAL 

$1,915.0 

$0.0 

$0.0 

$1,352.4 

$3,267.4 

40 

$2,1 0B.4 

59 

$5,375.8 

46 

LQRJUARP 

HAHLEY-DAVID. 

$26.1 

$9.6 

$0.0 

$0.0 

$35.7 

0 

$411.8 

1 1 

$447.5 

4 

HERITAGE 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0,0 

0 

0.0 

0 

OLD GOLD 

0.0 

8.0 

0.0 

0.0 

8.0 

0 

0.0 

0 

8.0 

0 

STYLE 

51.3 

0.0 

0.0 

0.0 

51.3 

1 

130.2 

4 

181.4 

2 

subtotal 

$77.4 

$17.6 

$0.0 

$0.0 

$94.9 

1 

$541.9 

1 5 

$636.9 

5 

AMERICAN 

AMERICAN 

$ 0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

BULL DURHAM 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

CROWNS 

0.0 

58.3 

0.0 

219.2 

277.5 

3 

235.5 

7 

513.0 

4 

LUCKY STRIKE 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

MALIBU 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

MISTY SUMS 

2,967.1 

0.0 

174.0 

0.0 

3,141.1 

38 

78.0 

2 

3,219.1 

27 

MONTCLAIR 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

10.5 

0 

10.5 

0 

RIVIERA 

94.1 

0.0 

0.0 

0.0 

94.1 

1 

213.0 

6 

307.1 

3 

SUBTOTAL 

$3,061.2 

$58.3 

$174.0 

$219.2 

$3,512.7 

43 

$537.0 

15 

$4,049.7 

34 

L&M 

L&M GEN. PVT LBL 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

L&M 30'S 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

PYRAMID 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

SUBTOTAL 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

TOT PRICE VALUE 

$5,1 29.1 

$75.9 

$1,060.0 

$1,906.6 

$8,171-6 

100 

$3,598.1 

100 $11,769.7 

100 


OTOI IbQpQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




COMPETITIVE EXPENDITURES 
MARCH, 1993 
($ 000 ) 


COMPANY 

MAGAZINES 

MAG 

sov 

NEWSPAPERS 

NEWS 

SOV 

INSERTS 

INS 

SOV 

SUPPLEMENTS 

SUPP 

SOV 

OUTDOOR 

OUT 

SOV 

TOTAL 


PM 

$7,528.9 

33 

$2,638.5 

mm 

$0.0 

0 

$0.0 

HI 

BESSyEI: 

42 

$16,399.0 

39 



30 

0.0 

■i 


Sm 

112.3 

8 

2,915.5 

m 

SJ 

24 

AMER 

2,330.7 

10 

0.0 

0 

1 

mm 

54.8 

4 

108.8 

s 


6 

B&W 


14 

llLMiMW 

mm 

0.0 

mm 

0.0 

0 

2,645.6 

mi 

5,709.3 

14 

LOR 

2,794.3 


17.6 


0.0 

■ 


88 

HESS 

20 

7,008.9 

17 

L&M 

49.8 

0 

Hi 

\mm 

308-0 

100 

0.0 

E 

1.5 

0 

375.5 

1 

TOTAL 

$22,621.8 

100 

$2,672.3 

100 

$308.0 

100 

$1,342.2 

100 

$14,924.8 

100 

$41,869.2 

100 


SOURCES; LEO BURNETT - OUTDOOR, SUNDAY METRO, INDEPENDENT SUPPLEMENTS 

LTS - MAGAZINES, DAILY NEWSPAPERS ("A" PAPERS), SYNDICATED SUPPLEMENTS 
USSPI - SUBURBAN PRESS NEWSPAPERS 
FSI REPORTS - FREE STANDING INSERTS 


tl 0t IPgtrQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 





































































COMPETITIVE INDUSTRY ADVERTISING EXPENDITURES 
MARCH, 1993 VS. MARCH, 1992 
($ MILLIONS) 



$ 

MARCH *93 

% 

sov 

$ 

MARCH *92 

% 

SOV 

TOTAL 
% CHANGE 
SPENDING 

-1 

TOTAL INDUSTRY 

$41.9 

100 

$46.2 

100 

-9.4 

PHILIP MORRIS 

16.4 

39 

21.6 

47 

-24.2 

R.J. REYNOLDS 

9.9 

24 

10.4 

23 

-5.0 

AMERICAN 

2.5 

6 

5.5 

12 

-54.9 

BROWN & WILLIAMSON 

5.7 

14 

1.9 

4 

206.9 

P. LORILLARD 

7.0 

17 

5.8 

12 

21.8 

LIGGETT & MYERS 

$0.4 

1 

$1.0 

2 

-62.9 


2r 0r ItrQtrQz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




ALL BRANDS - SPENDING BY MEDIUM 
MARCH, 1993 
$ THOUSANDS 



MACS 

RQP 

FSb 

MARLBORO 

$4,372.6 

$2,609.0 

$0.0 

V SLIMS 

2,686.6 

29.5 

0.0 

WINSTON 

4,166.1 

0.0 

0.0 

NEWPORT 

1,475.7 

0.0 

0.0 

CAMEL 

1,310.5 

0.0 

0.0 

VICEROY 

1,318.3 

0.0 

0.0 

KOOL 

779-2 

0.0 

0.0 

MISTY SUMS 

2,154.1 

0.0 

0.0 

KENT 

1,200.3 

0.0 

0.0 

TRUE 

118.4 

0.0 

0.0 

CAPRI 

953.5 

0.0 

0.0 

NOW 

809.4 

0.0 

0.0 

SALEM 

492.9 

0.0 

0.0 

STERLMG 

75.6 

0.0 

0.0 

LARK 

0.0 

16.2 

308.0 

B&H 

269.6 

0.0 

0.0 

CARLTON 

176.6 

0.0 

0.0 

CROWNS 

0.0 

0.0 

0.0 

HARLEY-DAVIDSON 

0.0 

9.6 

0.0 

SAVANNAH 

0.0 

0.0 

0.0 

EVE 

49.8 

0.0 

0.0 

RICHLAND 

12.7 

0.0 

0.0 

STYLE 

0.0 

0.0 

0.0 

BUCKS 

0.0 

0.0 

0.0 

P.M. CORP- TOUR 

0.0 

0.0 

0.0 

OLD GOLD 

0.0 

8.0 

0.0 

MONTCLAIR 

0.0 

0.0 

0.0 

ALPINE 

0.0 

0.0 

0.0 

AMERICAN 

0.0 

0.0 

0.0 

B&W FAMILY 

0.0 

0.0 

0.0 

BAW GENERIC 

0.0 

o.o 

0.0 

BARCLAY 

0.0 

0.0 

0.0 

BELA1R 

0.0 

0.0 

0.0 

BRISTOL 

0.0 

0.0 

0.0 

BULL DURHAM 

0.0 

0.0 

0.0 


£101 OrQirQz 


5UPP 

PRINT 

sov 

OUT 

S OX. 

TOTAL 

SOV 

$0.0 

$6,981.7 

26 

$3,530.6 

24 

$10,512.3 

25 

0.0 

2,916.1 

1 1 

2,680.7 

1 8 

5,596.8 

13 

0.0 

4,166.1 

1 5 

63.7 

0 

4,229.7 

1 0 

0.0 

1,475.7 

5 

2,329.5 

1 6 

3,805.2 

9 

0.0 

1,310.5 

5 

2,339.7 

1 6 

3,650.3 

9 

0.0 

1,318.3 

5 

1,108.2 

7 

2,426.5 

6 

0.0 

779.2 

3 

1,420.6 

1 0 

2,199.8 

5 

0.0 

2,154.1 

a 

1.8 

0 

2,155.9 

5 

444.7 

1,645.0 

6 

229.3 

2 

1,874.2 

4 

730.4 

848.7 

3 

308.2 

2 

1,156.9 

3 

0.0 

953.5 

4 

53.3 

0 

1,006.7 

2 

0.0 

809.4 

3 

0.0 

0 

809.4 

2 

0.0 

492.9 

2 

111.7 

1 

604.5 

1 
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0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

MISTY SUMS 

2,154.1 

0.0 

0.0 

0.0 

2,154.1 

58 

1.8 

0 

2,155.9 

39 

MONTCLAIR 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

3.5 

0 

3.5 

0 

RIVIERA 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

SUBTOTAL 

$2,154.1 

$0.0 

$0.0 

$54.8 

$2,208.9 

59 

$108.8 

6 

$2,317.7 

41 

L&M 

L&M GEN. PVT LBL 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

L&M 30’S 

0.0 

0.0 

0.0 

o.o 

0.0 

0 

0.0 

0 

0.0 

0 

PYRAMID 

0.0 

0.0 

0.0 

0.0 

0.0 

0 

0.0 

0 

0.0 

0 

SUBTOTAL 

$0.0 

$0.0 

$0.0 

$0.0 

$0.0 

0 

$0.0 

0 

$0.0 

0 

TOT PRICE VALUE 

$3,560.7 

$17.6 

$0.0 

$1 67.1 

$3,745.3 

100 

$1,846.2 

100 

$5,591.5 

100 


LlOlWirOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 



CURRENT 12 MONTHS 
MEDIA EXPENDITURES BY COMPANY 
($ MILLIONS) 



1932- -1993 


RJR 

3SW 

AMER 

L&M 


12-MONTH MOVING AVERAGE 
MEDIA EXPENDITURES BY COMPANY 
($ MILLIONS) 



PM 


RJR 

AMER 

B&W 

L&M 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 


2048411018 
























CURRENT 12 MONTHS 
MAGAZINE EXPENDITURES 
($ MILLIONS) 



i 


1992 


1993 


m PREV. YR. 

■ L&M 
LOR 

H B&W 

■ AMER 

■ RJR 

n pm 


OZOHP8POZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 















CURRENT 12 MONTHS 
NEWSPAPER EXPENDITURES 
($ MILLIONS) 



m PREV. YR. 

■ L&M 
LOR 

■ B&W 

■ AMER 

■ RJR 

■ PM 


: : .1 . \ 

l ZOll1?$poz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




CURRENT 12 MONTHS 
SUPPLEMENT EXPENDITURES 
($ MILLIONS) 


3.0 








AMJJASONBJ FM 

- - 1g92 — - 19g3 -- 

i 

zzomsfroz 


;• PREV. YR. 

■ L&M 
LOR 

■ B&W 

■ AMGR 

■ RJR 

m pm 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 















CURRENT 12 MONTHS 
INSERT EXPENDITURES 
($ MILLIONS) 



ezoiimoz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswnOCK 


PREV. YR. 


■ L&M 
LOR 

m b&w 

■ AMER 

■ RJR 

ES PM 














CURRENT 12 MONTHS 
OUTDOOR EXPENDITURES 
($ MILLIONS) 



::S PREV. YR. 

■ L&M 
LOR 

m r&w 

■ AMER 

■ RJR 

■ PM 




Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 










































PHILIP MORRIS 

(MARLBORO) 

REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 * MARCH, 1993) 

($ THOUSANDS) 



1992 - - 1993 


«- MARL 130110 




Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 



PHILIP MORRIS 

(EXCLUDING MARLBORO) 
REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

($ THOUSANDS) 




ALPINE 
138 H 

BRISTOL 

BUCKS 

CAMnniDOf. 

CARTIER 


--- COMMANDER 

-■- MERIT 

-*--PARLIAMENT 

——♦- VA SI IMS 


^20n >9^02 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 


















R.J. REYNOLDS 


REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

($ THOUSANDS) 



1992---- 1993 


« 


CAMEL 
i.'/'i".'!'• 

OORAL 

HORIZON 

MAGNA 

NOW 


-•-SALEM 

» — sum imc. 

-•- VANTAGE 

-•-WINSTON 


62011 frgt'OZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 


CURRENT 12 MONTHS 
AMERICAN MEDIA EXPENDITURES 

($ MILLIONS) 


1! PREV. YR. 
■ OUT 


5.0 



amj jasondj f m 


amj jasondj fm 

•-1992-- 1993 

oeonmoe 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 















AMERICAN TOBACCO 


REPORtED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

($ THOUSANDS) 



1992- -1993 


- AMERICAN 


BULL DURHAM 


CARLTON 


CROWNS 

LOOKS' SIR!-' 


MALIBU 

MISTY 

MONTCLAIR 


*- PALL MALL 

■*- RIVIERA 

O- TAREYTON 


IGOIlirQPQz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 



CURRENT 12 MONTHS 

BROWN & WILLIAMSON MEDIA EXPENDITURES 

($ MILLIONS) 



Is PREV. YR. 

■ OUT 
SUPS 

H FSIS 

■ ROP 
Hi MAGS 




Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 




















BROWN & WILLIAMSON 


REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

(.$ THOUSANDS) 



1992---— -1323 


- + - {k.y-j GITJfcIM 


BARCLAY 

BELAIR 

CAPRI 

KOOL 



RAI 1710(1 (XII 
RICHLAND 
SAVANNAII 
VICEROY 


££0I lfr9tK)2 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 


























LORILLARD 


REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

($ THOUSANDS) 



1992“ * 1993 


.. UARlEY f‘.v 

•- HERITAGE 

Kl ; NT 

“♦- NEWPORT 

“*- OLD GOLD 

-*- SPRING 

- STYLE 

-•-TRUE 


seonwoz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 





CURRENT 12 MONTHS 
LIGGETT & MYERS MEDIA EXPENDITURES 

($ MILLIONS) 


5 


4.5 


4 



amjjasondj fm 


1992- — 1993 


W PREV. YR. 

■ our 

SUPS 

■ FSIS 

■ HOP 

■ MAGS 


9£0m81?02 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 
















LIGGETT & MYERS 


REPORTED ADVERTISING EXPENDITURES 
(APRIL, 1992 - MARCH, 1993) 

($ THOUSANDS) 



-*- Cl lESTEREIELD 


- EVE 


- LARK 

- U4M GENERIC 


■.- LKMWS 


PYRAMID 


1992 


1993 


ieouwoz 


Source: https://www.industrydocuments.ucsf.edu/docs/xswn0004 





